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Objectives 

Develop communications and marketing
tools to introduce the stadsdelsmammor
voice to the collaborators and target
group.

Objective 01

Multi l ingual ism of the project,  increasing
the sense of belonging and create a
coherent city.

Objective 02

Raising awareness about the needed
professions in Helsingborg 

Objective 04

Objective 03

Provide training opportunity and income
to stadsdelsmammor contr ibutors 



Target Group#1

Females 

Target Group #2

Families

Target Group

Add a subheading
For females and  families in

Helsingborg

Connect to space where the
primary social, political, and

economic activities occur.



Technical
Challenges

The time
constraints

Coordination
&Multi l inguialism 



stadsdelsmammor
Socialtjänst

mindpark
Hetch

DM Ikea
Helsingborgworks 



Creating job training
and income 

Community
engagmnet 

Rasining awarness
about neede jobs

Website 

7 people worked together 
3 interviewees 





3140 visitor 

https://www.stadsdelsmammor.com/



Visitors 
403

Visitors 
102





The inauguration event at
 Hetch More than 55 Participants  



Campaigning 
Deepning the impact by getting

closer to the target group

The genuine efforts between the city and the residents can have a long lasting effect. 
The Multilingual approach (Arabic, English and Swedish) introduced the inclusion and diversity of

communication to stadsdelsmammor and created new bridges with Helsingborg residents.
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